Convenience Store Marketing Channel Analysis 2009

Methodology:

Q1a - How many offers do you receive
via direct mail per week ?

Don’t know / Didn’t answer,

Tto9

10to 19.
20 to 39.
Total

Q1b - Do Accept/Open Direct Mail

YES (True) 91
NO (False) 9
Total 100
Q1c - Are you receiving more or less

direct mail offers than a year ago?

Don’t know / Didn’t answer 37
Less 53
More 10
Total 100
Q2a - How many offers do you receive

via e-mail?

Don’t know / Didn’t answer, 83
0 10
Tto9 6
T0 0 10ttt 1
Total 100
Q2b - Do Accept/Open E-mail

YES (True) 8
NO (False) 92
Total 100
Q2c - Are you receiving more or

less e-mail offers than a year ago?

Don’t know / Didn’t answer 94
Less 3
More 3
Total 100
Q3a - How many offers do you receive

via SMS message (Via Mobile Phone)?

Don’t know / Didn’t answer, 78
0 15
Tto9 4
10to 19 3
Total 100
Q3b - Do Accept/Open SMS

YES (True) 7
NO (False) 93
Total 100

Contact Us For further information please contact:

Peter Bealing e 01293 610405 e peter.bealing@wrks.co.uk
lan Sexton e 01293 610229 e ian.sexton@wrks.co.uk
Matthew Vinuesa e 01293 610410 ® matthew.vinuesal@wrks.co.uk

Alternatively log-on to our website www.theknowledgestore.co.uk or fax us on: 01293 610499

Q3c - Are you receiving more or less
SMS messages than a year ago?

Don’t know / Didn't answer.
Less..
More.
Total.....

Q4a - How many sales calls do you
receive via the telephone?

DNt KNOW / DIAN"t GNSWE ... 13
1109 ...
10to 19

Q4b - Do Accept /
Receive Telephone calls

YES (True) ..
NO (False)..

Q4c - Are you receiving more or less
telephone sales calls than a year ago?

Don’t know / Didn't answer.
Less..
More.
Total....

Q5a - How many direct sales visits do
you receive?

Don’t know / Didn't answer.

Q5b - Do Accept/Receive Direct Sales

YES (True) ..
NO (False)..
Total....

Q5c - Are you receiving more or
less sales visits than a year ago?

Don’t know / Didn't answer.
Less..
More.
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List Accuracy: Our data is updated on a daily basis as a result of continuous process of feedback, telemarketing and research into the markets we serve. We work closely with trade associations, exhibition organisers,
our advertisers and readers to ensure that William Reed titles have the most relevant and influential specifiers available. The William Reed - Knowledge Store are members of the Direct Marketing Associations.
All lists hold a full DMA List Warranty. All data is verified via the Mail, Telephone and Fax preference services as well as The Postal Address File.
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